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General Notes 

The two separate data collection methods resulted in 33 face-to-face responses and 212 
web responses; a total of 245 responses.   

The face-to-face surveys were undertaken on market and non-market days in August 2014.  
The web survey was available for completion from August 1 to 29, 2014. 

Important Note 

In order to avoid misunderstanding of this data it is important to read it alongside the 
PowerPoint files exported direct from the survey tool.  Those files provide the numeric 
detail which alone can put these analyses of the free text comments into context.  For 
example, where there seems to be a preponderance of negative responses it could be that 
those are associated with a minority of negative responses amongst an overwhelmingly 
positive (but uncommented) response to the structured question to which the comments 
relate. 

Q3: Origin of visitor 

Face to face results 

Answered, 33; skipped, 0. 

 

Web results 

Answered, 212; skipped, 0. 

 

Q5: How did you travel into the town centre today? 

Face to face results 

Answered, 33; skipped, 0. No comments to categorise. 

Web results 

Answered, 212; skipped, 0. 2 comments, both categorised as “on foot all the way”: 
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Q6: If the car driver, how did you select your parking place on your most 
recent visit? 

Face to face results 

Answered, 33; skipped, 0. No comments to categorise. 

Web results 

Answered 120; Skipped, 92.  9 comments categorised as follows: 

 

Q9: If the car driver, where did you actually park? 

Face to face results 

Answered 16; Skipped, 17.  12 ‘on street/ private’ comments categorised as follows: 
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Web results 

Answered 117; Skipped, 95.  61 ‘on street/ private’ comments categorised as follows: 

 

Q10: What was the main purpose of your most recent visit to the town 
centre? 

Face to face results 

 

Web results 

Answered 200; Skipped, 12.  24 comments categorised as follows: 
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Q14: Is / Was the time you spent in the town centre limited?  

Face to face results 

Answered 33; Skipped, 0.  9 comments categorised as follows: 

 

Web results 

Answered 200; Skipped, 12.  22 comments categorised as follows: 
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Q15: How do you rate the following aspects of the town centre? 

Face to face results 

Answered 33; Skipped, 0.  8 comments categorised as follows: 

 

Web results 

Answered 192; Skipped, 20.  46 comments categorised as follows: 
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Q16: Would you recommend a visit to the town centre? 

Face to face results 

Yes, 94% (33); No, 6% (2).  3 comments categorised as follows: 

 

Web results 

Yes, 74% (143); No, 26% (49).  120 comments categorised as follows: 

 

  



rTown  Project No. 971397 - AMS Consulting 

rTown_WP1_CategorisedUserData_20141014.docx  Page 8 of 13 

Q17: One improvement to persuade you to visit the town centre more 
often, or stay longer? 

Face to face results 

Answered, 23; Skipped 10.  23 comments categorised as follows: 

 

Web results 

Answered, 162; Skipped 50.  162 comments categorised as follows: 
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Q19: Please choose no more than the four most attractive incentives: 

Face to face results 

Answered, 8; Skipped 25.  2 comments categorised as follows: 

 

Web results 

Answered, 98; Skipped 114.  14 comments categorised as follows: 
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Q20: Would you use internet shopping to ‘click & collect’ if town traders 
were to offer it? 

Face to face results 

Answered, 33; Skipped 0.  1 comment categorised as ‘not liked’. 

Web results 

Answered, 187; Skipped 25.  39 comments categorised as follows: 
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Q21: Would you use phone shopping to ‘shop & collect’ if town traders 
were to offer it? 

Face to face results 

Answered, 33; Skipped 0.  No comments to categorise. 

Web results 

Answered, 187; Skipped 25.  21 comments categorised as follows: 
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Q22: Would you use timed local delivery if town traders were to offer it? 

Face to face results 

Answered, 33; Skipped 0.  1 comment categorised as ‘not liked’. 

Web results 

Answered, 187; Skipped 25.  15 comments categorised as follows: 

 

Q23: Would you use timed local delivery if town traders were to offer it? 

Face to face results 

Answered, 33; Skipped 0.  No comments to categorise. 

Web results 

Answered, 187; Skipped 25.  19 comments categorised as follows: 
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Q25: What service do you use to find out about accommodation, outlets, 
services and promotions? 

Face to face results 

Answered, 3; Skipped 30.  3 comments categorised as follows: 

 

Web results 

Answered, 10; Skipped 202.  10 comments categorised as follows: 

 

Q28: What service do you already use to report problems with aspects of 
the town? 

Face to face results 

Answered, 1; Skipped 32.  1 comment categorised as ‘word of mouth’. 

Web results 

Answered, 3; Skipped 209.  3 comments categorised as follows: 

 


